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DATA: THE KEY TO A
WINNING STRATEGY




Agenda
A New World

For Print Companies
For Consumers
For CMOs

Precision Marketing
Proof Points
What Do You Need to Do?



The world has changed
for companies who print

(yeahé.thatodés you an




~ Major Impacts

Global Economy
Green Initiatives
'Role of the Internet
Regulatory Requirements




Implication:

A Transformation is Underway

From Print-Centric to Communications-Centric

Communications = Marketing
O MuRd ado Do AuMarketingd/ehicles

The Consumer
The CMO




The world has changed
- for the consumer
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Customers Are Defecting

A91% are opting out of emails

A63% may defect from brands due to
Irrelevant content:

v 41% of consumers say they would consider
ending a brand relationship due to irrelevance

v 22% already have




Implication:

Get Relevant, Get Precise
Data, Data, Data

The Customer is in Control
Cut Through the Clutter
Data, Data, Data
New Capabilities Required




The World has changed
for the CI\/IO '




Only about half of-all Companles have
a formal marketlng plan

A55% have a formal marketing plan

A45% Do not have a formal Marketing plan

e,
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 Most Companies Outsource to fulfill at
least some of the marketing needs

Aln-house 48%
ABoth 4%
AOutsource 4%
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- 40% of Companies expect their
Marketing budgets to increase in 2012

AStay the same 56%
Alncrease 40%
ADecrease 4%

-,
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One message to many

Relevant to an Individual

Fewer yet more meaningful, targeted
messaging and promotions to your loyal
customers.



' 56% of marketers |
perceive themselves as belng
extremely customer-centric

| Only 12% of
customers agree




CI\/IO Top Challenges for 2011

| A Turn loyal Customers Into Brand Advocates
AROI - Prove value back to business |
A Drive Relevancy
A Brand Consistency
A Build Trust
A Integrate all channels

A Stay employed




| f you canot mea

marketing success,
good luck.

Know your business impact.

Email, website, search engine, direct mail,
socli al medi a, mobil e r



Implication:
New Capabllities Required

Precision Marketing

Data-Driven Customer Insights
Integrated Multi-Channel Communications
Color, Personalization, Relevance
ROI




Precision - Marketing:
using data to get the right
message, to the right person, at
the right time, In the right

~ channel

Provides the Foundation for
Targeted & Trusted Customer Communication




start small and grow loyalty

Low High
—
#1 # #3 #4
Business  gegmentation Profiling Predictive
Rules (look alikes) Modeling

(behavior based)

EDDDDDDDD

Minimal Extensive
Volume of Data



Precision Marketing

Data Drives Relevance
Relevance Drives Loyalty
Loyalty Drives Revenue

Loyal Customers
spend more and
buy more than

non-loyal
customers

Enables Achievement of CMO Top Priorities for 2011



Example: Product Benchmark
for Checking Account Customers

2009 Avg. # of 2 2+ Average Average
Accts. | Tenure Accts [Accounts | HH Bal HH Dep

With DDA 4.4 14 yr | 23% 7% $16,578 | $12,520

No DDA 2.1 12yr | 76% 24% $12,459 | $10,639




Creating the customer strategy

ATTRITION
RISK

HIGH

LOW

CROSS SELL

(HIGH RISK / HIGH
POTENTIAL)

ENGAGED

(HIGH RISK / HIGH
POTENTIAL)

CROSS SELL POTENTIAL

>HIGH



The Power of Analytics

== Constant
== Captured Revenue
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Retention Improved Offer




Deploy Your Message to the Right Channel

\Yi[e]e]l[= Statement Web / Emaill

Volume
Elite

Precision Marketing




Social Network Landscape |

Reputation
Crowdsourced
Piclures Content

Blog Platforms
LiveCasting «

Video and Audio

Bloga/Conversations

Blog Communities

Micromedia

SMSNoice

Socinl Networks

Niche Networks




 The Question




Maxmzmg Revenue Response ROI
Vla Three Levers

3. Relevant Content

. 4-digit
(Analytics) £k

2. Statement Design

Composition
( . n) 3-digit

1. Color Monochrome
(Strategy)




I\/Iapping Needs/Levers to' Solutions

<>

Customer Strategy Composition
~ . & Deployment

CISION MARKE'
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Precision Marketing
In Action:

Proof Points



A Proof Points

Large Cable Provider

1. Color Monochrome (Strategy)
2. Statement Design (Composition)
3. Relevant Content (Analytics)



L arge Digital Cable Provider

The challenge

A Promote VOIP to customers that dld not
have the service

A Reduce direct mail costs by including in
the cable transaction statement

A Measure and prove ROI
A Color

==



Color vs. Monochrome Case Stud

BN om|

Lex eI

KENT CLARK

For service at:

555 MAIN STREET
ANYTOWN ST 12345-0001

News from LexCom!

TN Big fan of Football? You'll love Football ON
o DEMAND. Watch replays, press conferences
and more! Tune to Channel 1, go to Sports &
Fitness, then NFL Network ON DEMAND and
select from the ON DEMAND menu. You must have the
Sports Entertainment Package for access.

(oo

Parents: do you know you have options to help determine
which programming is appropriate for your family? Visit
www.timewarnercable.com and click on “Parental
Controls” to learn more about the types of parental control
features that are available as part of your Time Warner
service.

Be treated like royalty,
for your loyalty!

Want to win a family
vacation on us? You could
win an all-inclusive
Family Vacation
for 4 to the
Carribean!
| “isit us online at

Detach and enclose the portion below with your payment. Ple

Lex[eeTm

1234 BUSINESS AVE CITYNAME ST 12345-6789
0000 0000 BC RP 10 04192002 NYYNNN 0016175
KENT CLARK

555 MAIN STREET
ANYTOWN ST 12345-0001

g e

999911223333333007k9372

0000 0000 BC RP 10 04192002 0016175

Account Details

Previous Balance 89
Payment Received 05/15 -20
Payment Received 05/24 -20
Balance Forward $49
G\

@ Cable Television

Additional Digital Outlet 06/03 - 07/02 12

Digital box, remote and digital access

Franchise-Related Cost 06/03 - 07/02 Q

Cost associated with local access programming,
facilities, equipment or other related license
requirements

Rambo XXVII 9:23pm 05/14 3

Total Cable Television $13

P
( ) Digital Voice
&/

Telephone(s)  (555) 123-4567

Voice / Data Equipment 06/03 - 07/02 2

Universal Connectivity Charge 02/01 - 02/31 1
Recurring

Regulatory Recovery Fee 02/01 - 02/31 1
Recurring

The Regulatory Recovery Fee is not a tax of governm
mandated charge. It defrays regulatory costs such as
state universal services, relay services, 911 and
state/local utility fees.

View your Digital Voice Detail at www.LexCom.com

Total Digital Voice $6

Talk a big game

for a small price.

LexCom Digital Voice overpowers
the competition with HUGE SAVINGS
and MORE FEATURES.

» Unlimited Local Long-Distance Calling! Unlimited calling
from your home, including ealls throughout the 1S, Canada,
and Puerto Rico.

+» Save Big Over BigPhone! Drop your big phone bill and pick up
- Digital Voice®. Save 25% over BigPhone!

+ 12 Popular Features Included with Service! Enjoy Voice Mail,
Caller ID, Call Waiting, and other popular features.

« Switching to LexCom is Easy! Accoss and view your complete call
details online. Plus, you can keep your current number and phones.?

Switch to LexCom and SAVE BIG!
Call 1-888-000-0000 today!



~ Color Adds Value

> Cable Operator experienced 2 7% increase in
the number of customers responding to the
color images

50% of the color offers replied in the first 2
weeks of the 4 week campaign

2% of the black & white offers replied in the first

35



A M&G Investments

1. Color Monochrome (Strategy)
2. Statement Design (Composition)

3. Relevant Content (Analytics)



Financial Services

The challenge:

AM&G I nvestments, one o0
financial services company with more than -
$320 billion under management.

A In response to client feedback, M&G wanted
to reengineer its client documents from the
existing non-personalized 100-page Fund
Manager 0s Report to a
communication to be sent to 450,000 clients.




Statement Prior to Redesign
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~ The Result
A Improved brahding, personalization, and customer
satisfaction

A Reduced Costs: 44 Tons Per Year

A Increased Customer Satisfaction

A Dramatically Reduced Inbound Call Center Volume




Los Angeles Dept.
| R

Water and Power
(LADWP)

™ Los Angeles
“’J‘U‘ Dr_p-:lrtr'r'lr_nt of
Water & Power

1. Color Monochrome (Strétegy)
2. Statement Design (Composition)

3. Relevant Content (Analytics)
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Utlllty Los Angeles Dept of Water&
Power ol B

De |:|- trr tnf
Water & Power

Challenges:

Improve Customer Engagement, Experlence,
Satisfaction

Reduce Call Center Volume by 20%

1. Color vs. Monochrome
2. Statement Design

Wall Street Journal { SLIGSYOSNI T2 HAamnAaZ t NP6Sad CAYR 9ySNH& aSiSNa !
FILf{tAy3d R26y Ay GKS glreée (GKSe KIFIyRfS OdzZG2YSNI O2YLIX FAyda |
investigate the matter faulted the firm for doing too little to educate customers about the switch and for failing to respthredfull suite
2F REFEGF AG 3Sta FTNRY (UKS YSiGSNBE®E



Before: 6 pages of Billing Information

CUSTOMER SERVICE
WHEN TO PAY YOUR BILL
Los Angeles Department of Water and Power Y t jue and payable on pr tatior

P.0, Box 308K, L.os Angeles CA 90030-0808 Web sito at hitp://wwe ladwp.com entat e p ent d your t

AND PAYMENT INFORMATION

CAN 1143672234
PAGE 1

AccT+ I

Bill Issued 0370 f
Past Due Balance As 01' 01/09/)0 $ 157.10 J E AND WATER CHARGE
DWP SERVICES- 1(800)342-5397 ower Branch Offic W or by e

WATER RESIDENTIAL RATE A SERVICE DATES yy ask f ) ] t f

Serves PRVATE NTR MTR-A 11703709 To 01707710 ustor Relations Office for the Department

1 INCH Service andation ispute. If tt it

{ ¥ t v S
Total Water Used 264 HCF Y 5 wiill t for the re
Delayed Bill A DWP Cust Relations ( e, PO
Meter 02-Water Total S 0.00
Your First Tier water Allotment is 29 HCF DWP CORRESPONDENCE ADDRESS: P!
WATER RESIDENTIAL RATE A-06-00 SERVICE DATES IMPORTANT TELEPHONE NWBERS
117035/09 To 01707710

1 INCH Service DWP 24 Hour Customer Service: Solid Resources Fee:

First Tier Water Used 29 HCF X ¢ 3.51465 s 101.92 -

Second Tier Water Used 7 HCF X 8 5.50077 38.51 Sewer Service Charge:
Total Hater Used 36 HCF All Se [ 1 [ 37 g
Baleyed Bil1 Hoanng o Speech i * | owumyie

Meter Ol-water Total S 140.43 . it >
Your Firat Tier Water Allotment is 29 HCF 8 J
Commercial and Industrial Customers: 0
DWP SUBTOTAL $ 140.43 - .
DEFINITIONS
Minimum charge . F
4 Charge
METERING INFORMATION 02-WATER 01-WATER € ng
Meter Number 90202922 90090825 ESA
Current Read 0560 1425 K
Previous Read 0536 1389
Constant 1 1 Facilities Charge Y
This Year-Use 24 HCF 36 HCF
Days Billed 65 65
Daily Average 276 GAL 416 GAL SEWER SERVICE CHARGE INFORMATION
Last Year-Use 16 HCF 30 HCF
Days Billed 65 65
Daily Average 134 GAL 3545 GAL

¥KWHCKILOWATT HOUR) IS 1,000 WATT HOURS %% 1 HCF = 748 GALLONS

MAIL PAYMENT STUB ON LAST PAGE OR BRING ENTIRE BILL TO OFFICE. O .o b oo i : . ‘ :
CHECKS OR MONEY ORDERS TO BE PAYABLE TO LA DWP. Water Otfices list k-CHIDRS Sl Spun ‘ &

METROPOLITAN LOS ANGELES ARBOR AREA
1 N

=-SEE NEXT PAGE- entra L sentra AN FERNANDC

EASY PAY PLAN - 1-800-478-9200 > y )

PLEASE MAKE PAYMENTS |
PAYABLETO LA DWP P
AND MALLTO




Los Angeles

wwnw Ladw

BILL DATE
Sep 10, 2009

ACCOUNT NUMBER
3-99-54321-65567-00-3321-1-00

DATE DUE
Oet 2, 2009
AMDUNT DUE
$91255

Los Angeles

www_lad

Department of Water & Power

BiLL DATE
Sep 10, 2009

ACCOUNT NUMBER
3-98-54321-65567-00-2321-1-00

DATE DUE
Oct 2, 2009
AMOUNT DUE
9255

Page Zof 4

CUSTOMER SERVICE - 24 HOURS A DAY
1-600-DIAL-DWP (342-5397)

Paying Your Bill

SERVICE FOR RICHARD P SMITHERMAN, 2268 VALLEY CANYON RD

Account Summary

Amount of Previous Bill dated 7/10/09
Payment Received 7/28/09
MNew Charges

$900.00
- 500.00
+912.55

Thank you

FAPERLESS BILLING
To choose paperless billing. go to
www ladwp. com/papeniess
ELECTRONIC FAYMENT
For electronic, sutomatic, or credit card
ynent options, visit
om/epayment
FAYING IH PEREDR

Pay at any LADWP Customer Service
Center shown on the back of the
ub. FD'E|I"1 ..-|t

Total Amount Due  § 912.55

Summary of New Charges Details begin an next

Loe Angeles Department of Water and Power Charges

$51242
$268.30

LA | Electric Chargea 7/809- /'4/09 2,377 KWh
Water Charges  7/&/09 - 9'4/09 76 HCF

Total LADWP Charges  $ 781.73

B00-342-5307

Saving with Shades

LADWP provides billing services for the Sureau of Saniftion. AV money collected for the services Wsted
befow is passed on fo the Bureay of Saniation.

City of Loa Angeles Bureau of Sanitation Charges

e lll musmnn | Sanitation Charges  7/8/09 - 3/4/09
..l

SANTATION

PLBLic W oS

BO0-T73-2480

$130.82
Total Sanitation Charges

Total New Charges  $912.55

JRTION FOR YOUR RECORDE. IF PAYING IN PERZON, EANG ENTIRE &

Los Angeles
Department of
Water & Power

www. ladwp.com 1-800-342-5397

Hours of apertion - 24 hours & day, 363 dayz

DEFINITIONS
Elmnn Suhwy M|usl:mer|t 3 ehame, bassd an

Minimum Charge — an amaunt crarged o 5
¥our usage falls below a cariain minimum level.
Rate Schedule - ':r" ;L,e:l on iyp

Service Bharge 2 Ghang
¥ices provided {meser

Tier — cric of thme 1sage
e at

Quesiions about these charges? 1-800-342-5357

Electric Charges

BILLING PERIOD DAYS ZOKE
7/8/09 - 97409 58 2
RATE SCHEDULE

R-1A - Residential Standard Service
MEXT SCHEDULED READ DATE

11/4/09

USAGE HISTORY (Totai kivr)
5000

Toesi ki usart
Everage daily KWR
Diys in bing penod
¥our serage oaily cost of secncy
METER NUMBER PREVIOUS READ
CVMTS 9-195011 27 25501
Tier 1 Enerngy 1,000 kWh x S0.07020
Tier 2 Energy 2,000 kWh x S0.08520
Tier 3 Energy 377 KWh x 50.12000
x
x

Energy Cost Adjustment 3,377 kWh x 50.04890
Electric Subaidy Adjustment 3.377 KWh x $0.00447
Subtotal of Electric Charges

City of Loz Angeles Utility e

State of Califormia Energy Surcharge

$466.08 x 10%
3,377 KWh x $0.00022

Total Electric Charges

$513.43

Your Electric Usage by Tier
ul Tier 3 501240

Mail payments to LADWE PO Box 30608, Loz Angeles CA 90030-0308

PORTION WITH YOUR FRYMENT MAKING SURE THE

ADDRESS SERVICE REGUESTED

III lll Il Il.ll III | ||||“|| I uj II‘II i III II]II MII It iIIIII Il

& RICHARD P SMITHERMAN
2268 VALLEY CANYON RD
@ LOS ANGELES CA S0024-5268

3 ADD)

ACCOUNT NUMBER
3-99-54321-65567-00-3321-1-00

IDATE DUE Oct 2, 2000

AMOUNT DUE $01255

$

Wt mmcount rumbar o chach or mamey rar
ansi rake iy £ LADWE:

39954321b5567003321 1000000092550

Proto & 773011

WHERE TD PAY YOUR BILL

All LADWP Customer Service Centers below are open Menday through Friday, except holidaye, from 2:00 am to 3:00 pm. After hours
pEyment depositones ane located at all offices.

METROPOLITAN LOS ANGELES
Main Office... .111 M. Hope 5t
919 5. Solo St #10
... 4619 S. Cendral Ave.
4030 nchaw Bhed.
Y .—.6547-B Sunset Bhvd,

Lincaln Heightz .. .

SlauzonVermont Q_E S Vermont A-e
Wiaths ... 1686 E 103rd S8
HARBOR AREA
San Pedro.... 535 W. Oth .

WVilmington .. 931 . Avalon Bhd,

FPIMTED OM NECYOLED PAFER

GAN FERNANDO VALLEY

Canoga Park ... -7229 Winnetka Ave.
Mizzicn Hils ....... 11 E‘.C Sepulveda Bhd., #3

Vi Mutys e 5550 Vian Muyz Shd,
WEST LO3 ANGELES

Place your payment ziub in the provided
envelope zo that the addrezz below
shows through the window.

Wiest Los Angeles... 1394 5. Sepubveda Bhed.

FO BOX 30808
LOS ANGELES, CA 30030-0808

III II|"||.|II |lllllllllllllllIIIII‘IlllllliIIIIIIIIII|IIIIJI|I|

IPlease do mel bald, staple, tape or paper clip your paymend Lo The stub,

Froic A 7/30/10




Plus: Two Pages of Relevant Marketing

To Grow Program Awareness & Value

Los Angeles . Department of Water & Power

ONNECTIONS

Take part in a global revolution and join
hundreds of millions of people around
the world in the fight against climate
change. On April 22, we celebrate the
40th Anniversary of Earth Day. Stop by
LADWP Headquariers, 111 North Hope
Street in Downtown Los Angeles, to
learn how you too can help conserve our
precious resources. Join the Loe Angeles
Department of Water and Power in ita
commitment to protect the environment.
reduce our carbon footprint and create

a cleaner. greener Los Angeles for future
generations.

Celebrate this Earth Day by
saving water, energy and money
with LADWP Water Conservation
and Energy Efficiency Rebates.

LADWP Residential customers can
receive rebates on a varety of water
and energy saving producta. LADWP'a
cash rebates make purchasing water
and energy efficient products EASY
and more AFFORDABLE. Simply log
on to www.ladwp.com and select the
tab “Rebates & Programa” to see
program detaila. Additional information
on Water Conservation Rebates is aleo
available by calling 1-800-544-4498. For
more information on Energy Efficiency
Rebates, please call 1-800-374-2224

Make LA Count
in2010

By checking your mail.

Look for the 10-question Censua form
in your mailbox from March 15-17.

Fill it out, and return it in the enclosed
prepaid postage envelope. That's all
you need to do to ensure LA gets its
fair share of federal and state funding

March - April 2010

Water Conservation Rebates

include:
« High Efficiency Todets: The Census is safe, confidential, and
51%6 per upgcr);de‘ 2 — helps decide how to allocate resources
* Weather-Bazsed Irrigation Toxthe next deceade.
Controllera: $200 per A The 2010 Census will be one of the
controller shorteat and simplest in U.S. history. it
* Rotating Nozzles: §7 ?\_—% will ask basic questions including:
per nozzie® W * Name
* Synthetic Turi: $1 per * Sex
square foot” * Age and date of birth

* Hispanic origin

* Racs

* Household relationship

* If you own or rent your home

* Residential Drought Resistant
Landecape Incentive Program: $1.00
per equare foot*

* High Efficiency Clothea Washers: $300°

It requirea leea personal information

than a typical credit card application

For example, the 2010 Census

doea NOT ask about bank account

information, salary or income,

citizenship or immigration status,

and will never ask you for your Social

Security number.

Call (213) 978-0301 for more

information or vieit our website at

Energy Efficiency Rebates

include:

* Energy Efficient Refrigeratora: $100
combined rebate when you purchase
a new Energy Star® refrigerator and
recycle your old one*

* Pool Pump and Motor Replacement
Variable-Speed or Multi-Speed:
$300.00/Limit 1 Unit"

* Low E — Dual Pane Windows: $1.00 per

aq ft*

Energy Efficient Air Conditionera: $50

per unit*

“Balore purchazing any water

wwnclnchup com for progra

Mayar Arie
Irex

1-800-DIAL DWP
www.ladwp.com

& Villwoigaca

- aney smsng product vzt
dz mnd for & complate kat of

subjoct o change and miabid:

it's Arhor Day!

Plant A FREE Shade Tree e

LADWP's Treee for a Green LA Program ia parinering 2
with Million Trees LA to expand the City's urban forest. PRI
To date, the program has delivered over 182,800 3 My i
treea to qualifying customers. Both residential and
commercial customers can participate

e
To get your free home shade trees, complete either ':‘ :
an online workshop at www ladwp.com/treea N,
or call 1-800-GREENLA (1-800-473-3652) for e
DVD baaad workshop.

You must be an slectrc customer of the
Loz Angalez Dusartmant of Watar and Powsr TR*? es

1 recene the ree. REEN
;i
®

Proto A 7/30110

No Gharge for One-Time
Credit Card Payments

As a residential customer, you may now
uze your credit or debit card, as well as
an ACH (electronic check), at no charge
when you make one-time payments
online or by phone using the self-serve
optiona. Making a credit card payment ia
convenient and secure, and there is no
need to register your financial information

Thia new offer complementa LADWP'a
paperiesza billing and online bill pay
servicea, allowing you to quickly and
eaaily access your account while

saving paper, stampe and feea. Simply log
on to www.ladwp.com and register your
DWP account if you have not done so
already, then use the automated features
online or at 1-800-DIAL DWP to make
payments or handle a variety of service
optiona.

At this time, one-time payments by credit
card, debit card and electronic checks are
available only when using the automated
servicea
Convenient. Efficient.
Environmentally-Friendly.

The LADWP urges
CAUTION all motoriats to drive
aafely and pay special
WATCH FOR attention when
WORKERS maneuvering through
construction zones

.

Slow down and obey posted speed

limits.

Be patient and avoid exceszive lane

changing. Merge early.

* Keep a safe distance between you and
the vehicle in front of you.

* Heed signs and obey traffic officers.

* Most important, stay alert and watch for
work crew and conatruction vehicles
Remember — LADWP crews are working
for you. Let's make sure everyone geta

home aafely.

.

PRINTED OM RECYCLED PAPER

www._ladwp.com/ersp and
bid opportunities.

) ; . ¢
Para nuestros lectores del idioma espanol

Dia de la Tierra 2010

Apoye al LADWP a celebrar y proteger
el medio ambiente al conservar

agua. energia y dinero con lo2
programas de reembolso del LADWP
Clientea residenciales pueden recibir
reembolsce en una variedad de
productos que ayudan a conaervar
aguay energia. Simplemente visite
www.ladwp.com y seleccione "Rebates
& Programa.”

SIEMBRE UN ARBOL DE
SOMBRA GRATIS

Clientee de energia residenciales y
comerciales pueden recibir arbolea

de sombra gratis através de nueatro
programa Trees for a Green LA
(Arboles para un Loes Angeles Verde)
Para recibir aus arboles gratuitos
complete una clase de Internet en
www.ladwp.comjtrees o llame al 1-800-
GREENLA (1-800-473-3652)

PAGOS A TRAUES DE TARJETA
DE GREDITO GRATUITOS

Loa clientes residenciales ahora
pueden usar su tarjeta de crédito o
debito, o cheques elecironicos (ACH)
ain cobro, cuando hacen pagos por
Internet o por teléfono, usando el
sistema automatizado. Visite www.
ladwp.com y registre au cuenta del
LADWP para hacer pagos por Internat,
o flame al 1-800-DIAL DWP para hacer
pagos telefonicos o para recibir otroa
servicioa

iGUIDADO GON
TRABAJADORES DEL LADWP!

El LADWP le ruega a todos loa
motoristas el manejar con mucho
cuidado en zonas de conatruccion.

* Reduzca su velocidad. Mantenga
una buena distancia entre usted y el
vehiculo de adelante.

Obedezca los carteles y sefales de
transito.

Importante - Manténgase alerta

y observe si hay trabajadores o
equipo de construccion.

Loz equipos de conaltruccion frabajan
para usted. Cuidemoe de que todos
vuelvan a casa sanos y salvoa

HELP
POLLUTION

Turn in a working gas lawn mower

to the South Coast Air Quality
Management District (AQMD), and get
a new cordless electric mower at a
greatly reduced price.

Prices start at $100.
Registration ison a
firat-come, first-served
basia and starts on
Apri21 at8am.
No reservations
will be taken prior to that date.

For Infoemation, or 10 register, contact the AGMD at
veww.agmd.gox, or cal (B55) 423-6247.

Proto A 73010




Summary of New Statement
Design Features

A, Improved Bill Remittance: Customer total due presented clearly on page 1
A Color: Color used to draw attention to key sections of bill as well as payment.

A Graphical Diagrams: Graphs to show history patterns and peak usage.
Visually show when product is used at what times it is optimal

A Improved Clarity: Clear, crisp font makes reading easier on the eye.
Swiss font allows for more content to fit in less space, thus saving paper

Sustainability: Inate inserts by using onser

ranteed to be r

uces paper (supporting green pr

Reduce Customer Call Center volume by 20%
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Insurance Research:
September 2010

'S CRITICAL

:VERTICAL

National
PeC Underwriter

Existing Customers A Lush Market For Added
Sales, Study Finds

NU Online News Service, Sept. 20, 2:10 p.m. EDT

shouldn’t overlook g cus fertile field for additional revenues,
g to a new study by hi ar 0 cer Council.

re open to consolidating policies with insurers
eters focus more on retai

those involved in m

What's Critical in the Vertical | Insurance ustration” over bud aints that

reality ou_l::i help jump-st
A thought leadership program with the CMO Council and he special interest anc d prospect and client opportuni
network, the Customer Experience Board

do this wel
customers.

sponsored by InfoPrint Solutions Company.

Presentad by

CMO 6’4 RICOH It found that marketers in the insurance industry have a “tremendous opportunity to

© Capy right CMO Caungl Af Aights Raaavad 2010 COUNCIL Infupv Sctathem
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A CMO Council and InfoPrint Solutions study titled:
G2 KFdQa / NANGAOIFIE AY GKS Lya

1%-21%-93%

40% of respondents valued easyunderstand
policies, contracts, and billing statements.

55% of consumers have held policy(s) 5+ years
L dz00Y e aaK2LILWISR | NP dzy Ré



Thought Leadership and Resources

e e are il TransPromo Made Simple

l 0 2 dz(i X

ATRANSPROMO To educate IT and print

production managers in
Tools - ROI calculator and service bureaus about the

Case Studies TransPromo opportunity that
Discussing the benefits of is emerging worldwide
TransPromo

Download at |
transpromomadesimple.com



Tools At Your Disposal

When you are talking
I 0 2 dzd X

ADATA & CUSTOMER
INSIGHTS

Connecting with existing or
dormant customers

Finding new revenue
opportunities

Activating through engaging

Download at
precisionpromotion.org




